
Buy now at killington.com or call 800-887-3257.

The longest 
season in the 
East.
With lower prices and  premium perks, 
there are more reasons than ever to 
join the club.

M.A.X.ify Your Unlimited Pass
Add-on 42 Resorts, 5 Days at Each, 0 Blackout Days 

 Starting at $329 for adults and $229 for youth
Learn more at themaxpass.com

Adult 
Ages 30-64 

$899
Senior 
Ages 65-79 

$539
Youth 
Ages 7-18

$539
29-below 
Ages 19-29 

$599

2017-18 Killington Unlimited Passes available for the best prices through June 15, 2017.
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2017 Vermont Summer
Intensive Acting Workshop

Compass Music & Arts Center
Park Village 333 Jones Drive, Brandon VT

Week 1:   July 31st -  Aug 4th
Week 2:   Aug 7th  -  Aug11th

ACTING WORKSHOP
with

NEW YORK CITY
MASTER ACTING TEACHER 
ROBERT PATTERSON

Class Limited to 8 
NO AUDITION

REGISTER BY JULY 7 
Call:  646-400-5556

 info@thepattersonstudio.com
www.thepattersonstudio.com

Classes held Mon - Fri. 10am - 430pm

> Understanding Basic Techniques
> Understanding How to Breakdown Scenes
> The Keys to Building the Physical Role
> Scene Review & Performance Coaching
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Vermont art collector and archivist 
MARK WASKOW bought his fi rst piece 
of art at the 1998 SOUTH END ART 

HOP in Burlington. It was a table 
encrusted with cigarettes made 
by artist Gretchen Whittier. Now 
Waskow’s collection is so vast, it 
has a name: the Waskowmium. And 
he’s on a mission to share his love of 
collecting with other Vermonters.

Toward that end, Waskow has 
created a program that will allow 
individuals to buy art from local 
organizations. First, he donated 
$2,500 to each of three arts 
nonprofi ts: STUDIO PLACE ARTS in 
Barre, and FROG HOLLOW VERMONT CRAFT 

GALLERY and the SOUTH END ARTS AND 

BUSINESS ASSOCIATION in Burlington. 
� e same sum will be donated to 
those arts organizations again next 
year. Using the donation, the three 
institutions created their own gift 
certifi cates valued at $500 apiece, 
with which prospective patrons can 
purchase art from them. In this fi rst 
round, at least, Waskow himself will 
select the lucky recipients.

� e program is as yet unnamed, 
but it could be fi led under “what goes 
around comes around.”

As an avid serial art buyer and 
advocate, Waskow recognizes 
that he is somewhat of an outlier 
in Vermont. “For a lot of different 
reasons, most people don’t routinely 
buy art,” he says. “I was thinking 
about what one could do about 
this, and it came to my attention 
that maybe there was a way of both 
supporting organizations that I’m 
interested in supporting and, at the 
same time, promoting the collection 
of art. So I started a micro-grant 
program.”

SEABA is holding on to one of 
its fi ve gift certifi cates and plans to 
award it to a recipient at the Art Hop 
in September. SUE HIGBY, executive 
director of SPA and Waskow’s 
partner, says the pair will begin to 
create and distribute her certifi cates 
this week. 

Waskow will distribute Frog 
Hollow’s certifi cates, but the craft 
center is throwing in a bonus: Each 
recipient will also get a membership 
to the nonprofi t, which includes 10 
percent off all merchandise. 

“� e way I look at it, it’s the least 
we can do,” says Frog Hollow director 
ROB HUNTER.

How does Waskow choose 
recipients? “In the course of my 
travels, I run into people who have 
an interest in art and would be 
purchasing it regularly if they were 
able to do it,” he explains. “So that’s 
the basis of the gift. People that 
would otherwise collect art but can’t.”

Another part of Waskow’s mission 
is to dispel the notion that art is just 
for the well heeled. 

“I think a lot of people have a 
resistance to purchasing art because 
they’ve been told that you have to 

be really wealthy,” he says. “I 
have a feeling that if I start 

some of these people off 
with the opportunity … 

it’ll be followed by other 
purchases.”

Waskow’s project 
is planned to last 

just two years. 
 Maybe another 
collector will pick 
up the mantle?

SADIE WILLIAMS

Contact: sadie@
sevendaysvt.com

ARTY ALTRUISM
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Mark Waskow

Taste of 
Vermont.

Foley Brothers Brewery in 
Brandon was named one 

of the top ten breweries in 
Vermont. Stay with us 

in any room and receive 
a free beer and wine 

tasting for two plus a 
souvenir tasting glass.

Book your stay today!
53 Park Street, Brandon 

802-247-5463 | lilacinn.com
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